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Chapter One: Ethical Theory and Business Practice


In this chapter of the book, it was said that morality refers to the principles or rules of moral conduct. Thus making the term morality has a broad meaning that extends beyond the rules in professional codes of conduct adopted by corporations and professional associations. Morality is concerned with social practices defining right and wrong. These practices, together with other kinds of customs, rules, and mores, are transmitted within cultures and institutions from generation to generation. 


 In this chapter, they also contrasted morality to ethical theory and moral philosophy. In contrast to morality, the terms ethical theory and moral philosophy suggests reflection on the nature and justification of right actions. These words refer to attempts to introduce clarity, substance, and precision of argument into the domain of morality. 
“Let your conscience be your guide.”

I believe in the quoted text. I believe that in order for a person to be moral, that certain person should follow his or her conscience in order for them to somehow make the right decision with regards to morality in their culture and to other people.

Chapter Two: The Purpose of the Corporation

This chapter discusses things that are supposed to be known by the readers with regards to what a corporation is. A corporation is a legal entity which has a legal personality distinct from those of its members. The defining legal rights and obligations of a corporation consist of the capacities (i) to sue and to be sued, (ii) to have assets, (iii) to employ agents, (iv) to engage in contracts, and (v) to make by-laws governing its internal affairs. Other legal rights and obligations may be assigned to the corporation by governments or courts. The chapter also focused on corporate social responsibility. The socially responsible corporation is the good corporation. 
The roles of stakeholders were also discussed in the chapter. Owners have a financial stake in the corporation and expect a return on their investment. Employees have their jobs and usually their livelihood at stake. Suppliers provide raw materials to the corporation, thus the corporation is vital to the supplier's success. Customers exchange resources for the products or services of the firm and in return receive the benefits of the products or services. Local community grants the corporation the right to build facilities in their area; in turn, the community benefits from the tax base and economic contributions of the corporation. Managers must look after the health of the corporation and carefully balance the conflicting claims of all stakeholders.

